22.

23.

24.

Exainine the major factors influencing buyer
behaviour. -

mrrrs:@umrﬂsm ‘r_ryl_gang,cmm M&@Gﬁ]&@m asrrrjmﬂa;m
bl g-%u.ws

What are the levels of consumer dec1s1on ma.kmg"
Explain. -

BeiGaumi. Gplq__(;]m@g,g,aﬂa'n -ﬁe;zm;lms‘e;ir~ wirénu?
oflené@e. SR . L

Wrii;e about survey m’éthod. -

&ar ey (perp Liphl erpgs.
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Time : Three hours

Maximum : 75§ marks
PART A — (10 x 2 = 20 marks)
Answer any TEN questions each in 30 words.

What is market?

shans GTGDITE) GTabre? ‘

What is marketing plan?

&ﬁmgg‘s,ﬂf_l_m Grdng')rrd) eTemen?

What is online marketmg'? )

semflIGLm m@ &pmg,uﬁ]@g,cu CTEITDITE) GTEHTEw P
Define consumer. -

BI&TGeur - euengwig.

Write note on market segmentation.

spevs LGLILHlo® LpH ALY apEs.

Define buyer,

QUITRIGUIAIIT - QUEnFUIm).

Bsc PKWD% = Mmldjffsﬁ favwanm Bo b Lous



o]

10.

11.

12.

13.

14.

What are incentives?
oar&s LI (HSSI6UET WITeneu?
Write note on buying roles.
auma@GLeuen Liti@ser LHH GBI eT(pgis.
Define decision making.

P 0uSHD - UL

What is research?

SLTMOEFS GTETDITeD 6TEhTEu?-

‘Write note on field study.

s 2puiey uHd GOy eTapgis. -
Write note on consumer panel.

pisiGaunt Gup LDH GHIY eT(Yais.

PART B — (5 x 5 = 25 marks)

Answer any FIVE questions each in 200 words.

Write about the scope of marketing.
sHensLILIHSG IS e Cprébadena LbH ér@gjas.

What are the core marketing concepts? Explain.
haSLILIHSSID

epeLIGLTHLSHenar &S CHmaTHeN

wireneu? eSleTs G s.
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15.
16.
17.
18.

19. .

20.

21.

Write about market targeting.

spamg Gase LD eTpEs.

What are the types of consumers? Explain.
misTeuGaumflen QUMESAT WTeHE? NNend @ s.
Write about buying bphéviour.

eurmi@Leufer BLsems LiDH eT(pS!s.

‘Explain about consumer adoption process.

BsiGeurt @55IGLTED ¢peop uphl ederdes.
Write note on consumerisni.

B&TGaunt Gussd uni (PsIs.

PART C — (38 x 10 = 30 marks)

Answer any THREE questions each in 500 words.

Bring out the advantages and dlsadvantages of
direct marketmg

Cpirg. &pmguﬁ]@ge&m Benenid Seninger LHh Gr@gjas.
Explain the levels and patterns of market
segmentation.

spems UGUY Henauler Hlaesd LOHNL 6y euBIGET
updl eflené@s. -
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