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24.

‘Elaborate the models of consumers. APRIL 2019 _ 61354/SBT4A

BIsTCaumT Lorrﬁrﬁasmm eflfleurs eflarsgGs.

Trace the history of consumer research.

BisTGeuni gyiieflen aurorHD DL1s.
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SECTION A — (10 x 2 = 20 marks)

. Answer any TEN questions each in 3_0'w01_'ds.

What are resource markets?

“APRTEITY FHEOSEHET WImEHa?

D‘efin.‘e direct marketing.
Cpirq szl ame eiapug),
Name the forms of websites.

Qaanugarasaiien cimasmen saps.

- Who are novices?

LAweirsar eremam wIm?

Define mérketing mix.
sEang&EHanauLilaner suanwig.

Niche nmiarketing — explain,
afl@pLiorGanisg shesuiiLd - efatéss.
Who are ogranisational consumers?

Bmiw piesTGeurtt ererim wirm?
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12.

14.

15.
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What is consumer behaviour?
BISTEAITT BL-Geng 6Temmig) wimg)?
Consumer adoption— explain. -
pisiCant gpy — sfetsE.
What is consumer decision making.
HI&TCamt (1plg.Cel(HESED GTesmigl g ?
What is consumerism?
@]éﬁﬁ'@@.ll‘frﬂu;ld_\) CTETDITE-6T6ITEH? -
- What are focus. groups?
G GHESET LI UITEnG ?
SECTION B — (5 x 5 = 25 marks)
Aﬁswer any FIVE questions each in 200 words.
Write and explain the scope of mark’etiné.’
&;bmgiuﬂiuaﬂeﬁr LwQerdenesamer eT(pd ellaTéE.
Briefly explain market targeting. -
shas GOsEMeLEED S clleTéEs.

What are the levels of market segmentation?
Explain. ‘ \

shevsll UGLIer Blapasar wiramen? efletses.
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19,

Why the field of consumer behaviour developed?
EI&TGauT BL_ s Gienp e Gomambinig)?
Explain the levels of consurner decision making.

BisTGaunt (pigHeu@igsaiian Hlanaaemar alﬁl‘ma};@ss.

Present a simple model of consumer decision

making, .

BIsTGaITT Wi Do BSsD Wi peaeps sms.

Brieﬂ'y‘ explain the data collection instruments.’

LN Gerasrﬂuq &(HedlsEaner &(HEis 6561 Es.
SECTION C — (3 x 10 = 30 marks)

- Answer any THREE questions éach in 500 words.

20,

21.

How to conduct on-line mérketing? Describe.

Quiisae sHUGS®D UMY  BLSSOMD?
aflaufl I ‘ S

Discuss the factors influencing :buyef behaviour..

Quim@er  eumki@Lieuflen

BLESSEnLL U TH&GLD
sryanisenar efleums). .

Describe the stages of buying.

Quingpar aumaEggedler LigHlene LBl el au.
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