PART C — (3 x 10 = 30 marks)
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Answer any THREE questions each in 500 words.

20.

21.

22,

23.

24.

Discuss the five elements of selling function.

e puener Lianfluldier b samisemer elleul.

Explain the various stages of product life cycle of a
product.

Y0 G]urr@erﬂm Quim(mer Q_lrrggs;@na; a?lng)é]uﬁlem ueGaumy
Bevaseer eleméEs.

Discuss the different types of channels of
distribution.

NEICwns cuifiaarfien us'u(%sugl euamasmar cllalrfl.

Explain the four theories of personal selling.
sefuulL  efpuaneruler ‘r_F)ITGUT@ @GSITI_LHT@SSGD')GT
clens@s.

Explain the methods adopted for gathering
primary ‘data in marketlng research.

gheng Lrmissulier @g,eo‘rsmm greyseamer Ceshagib
peDEenaT 6leTsEs.
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Time : Three heurs

Maximum : 75 marks

. PART A — (10 2=20 marks)
Ans'wer any TEN questions each in 30 words.
What is marketing?

FhengudlLich eTemmed eTeuman?

State the meaning of consumer behaviour.
@5r'rCSéJrrr'r DL &S eramigen OLIMmET & mis.
What do you mean by money market?
LIGTE SHENG GTGITDITE) 6TEI60 ?

What is retail market?

Aovewenn alpLmen FHeng GrenDTed Greume?
What is marketing mix?

Fhangudliich Hoaneu GTETDHITE 6TereT?

State the meaning of market segmentation.

FHhang UGLLMLIG] eralge QummeT snms.



10.

11.

12,

13.

What are buying motives?

GUITTEI @G 6UE GBITESMEIGET WWITene ?

Write a note on ‘Product Mix'.

Qumrper sevaneu LHD GHILIL| eT(HF) 5.

What do you mean by Penetration pricing?
sar(p(meiled aflenevudl(Hpeb erenmLigenm ol LimmaT eremen ?
What is sales promotion? /

puear eaéEed LI erammmed 6Tana?

State the meaning of ‘Market Research’.

Fhens LITLIEE eramLSen QUTmET &(5s.

What is consumerism?

m1&TGeurt U eremmed ereven?

PART B — (5 x 5 = 25 marks)

Answer any FIVE questions each in 200 words.
Exi)lain the classification of markets on the basis
of commodities.

Qumrperser, Sigluemiule Fhamgser eumssar LiHM
cflaré . : 3l
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14.

15.

16.

17.

18.

19.

What are the basis for consumer market

segmentation based on consumer responses?

apQsps  SgluemLwfe  msTGaurt - shanguler

U@UUTEma erdTLTTEEnmi?
What are the internal factors affecting pricing
decisions? '

claney (pig cLgEaner un@é@u’j 9|8 STTEUHET WITEnEL?

Explain the various rights of consumers.

parGeurfien LeCeum o Aaioseer ens@s.

What are the different forms of sales promotion?

afpuenar aéjré;@@ﬂljlﬂleh LeGeu) GUlg GUBISET WITEneu?

Explain the various types of Advertising.
edembLrsden LGaum euamssamer cllaTéEe.

What are the characteristics of a good marketing
information system?

fApns  spasuliued sseud Si@wlGar  LewTLser

WImeneu?
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