23.

24.

Discuss the process of personal selling.

Cpiiaps elpuemenier (panenwl eleurdlésalb.

Explain the different methods of sales promotion.
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adpLiener Qupsssen LOCaiy (papsameT clleTsEs.
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Time : Three hours

PART A — (10 x 2 = 20 marks)
Answer any TEN questions.

What is marketing environment?.
FBAMBUINLIE) @GLPE GTETDTE 6Temen?
Define financing.
HH BB cuenywim.
What are the buying motives?
QUITTEIGB6) CBHNEELD GTEHTEL 6TEmEN?

State the two kinds of market segmentation.

gpang LiGLer @ e CUDEHEGT (55,

. Give the meaning of product policy.

Qurpl Qameatansuier QuTmaneTs &(mHs.

What is branding?

auanfle QUWBg0 erenpme erame?

Define pricing.

cdlenavudl(Dged euenImy.
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Maximum : 75 marks



10.
11.

12.

13.

14.

What is meant by dual pricing?
@rlen allamaudHise eremiigen QLImmeT uimg)?

What is penetration pricing?

oar(P) (Houed 6Tane GTETmTEL GTaan?

Who is wholesaler?

Qurég efwmunl eremieui wimi?

What is consumer forum?

Hl&TGRUMT ENIDLIL] GTETMHITE) 6TEITaT?

Give any two consumer rights.

nisTCarfen o Mawaser gCoab Qe mer S(hHs.
PART B — (6 x 5 = 25 marks)

Answer any FIVE questions.

What are the differences between marketing and
selling?

speogl@Bens wHMD MpumarsElleaL Cu o drer
Caumur(hser wreneu?

Describe the evolution of marketing.

spansulweler ufemrmogans elleuflEsa,Lb.
beng SME
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15.
16.
17.

18.

- 19.

20.
21.

22,

What are the components of marketing research?
gpams IMUFHuTen g lILienL &npI&eT WTeneu?
Explain the scope of product decisions.

Qunmer Sroraflsgseden eraanewaaear allers@Es.
Explain the different media of advertisement.

eflembLipsBan LCaum Frsahismer eflauf s,

Explain the qualities of a good salesman.

am Sobs edpuemer Laflwrerilar  @GeambeaeTEmar
cllamé: @

What are the features of consumer protection act?
BTG LTgSMIL| FLSSl6m S6MannsaT WTene?
PART C — (3 x 10 = 30 marks)

Answer any THREE questions.

Explain the various classification of markets.

gbanssaefean LwGaln eumssamer 6llaTsEs.
Explain the process of consumer buying decisions.
BISTCeuMT auIGLD (pigeysefien weppamw eflerses.

What is pricing? State the various kinds of pricing.

Henew erenmmed eramen? e LG eUmSHMET

GOLGGs.
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