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PART B — (5 x 5 = 25 marks)

Answer any FIVE questions, in 200 words each.
Point out the ethical aspeets of advertising.
State the objectivés of advertising.

Critically evaluate in-store media of advertising.
What are the limitations o‘f internet -advertising.
Discuss the merits of personal selling.

Gi;re a brief note on AIDAS model.

Bring out the beﬁéﬁés of saIesm‘anship. :

PART C — (4 x 10 = 40 marks)

Answer any FOUR questions, in 500 words each.

Explaii the role’ of ‘integrated Ihafketihg

\ .co'.mmunication in marketing process.
What do you know about advertisement budget.
Specify the merits and demerits of print media
" advertising. !
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23.

24,
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Trace out the role of salesmahship in marketing.

Make a comparlson between personal se]_hng and

pub]ic relations.

How do you classify salesman?
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