
  

APRIL 2021 61354/SBT4A 

Time : Three hours Maximum : 75 marks 

SECTION A – (10  2 = 20 marks) 

Answer any TEN questions each in 30 words. 

1. Define consumer market. 

 ~Pº÷Áõº \¢øuø¯ Áøμ¯Ö. 

2. What are the three different patterns of market 
segmentation? 

 \¢øu¨ £S¨¤ß ‰ßÖ ÁiÁ[PÒ ¯õøÁ? 

3. Explain the term “consumer behaviour”. 

 ~Pº÷Áõº |hzøu GßÝ® £uzvøÚ ÂÍUSP. 

4. Buying roles — Explain. 

 Áõ[S÷Áõº £o÷|õUP® & ÂÍUSP. 

5. What is consumerism? 

 ~Pº÷Áõ›¯À GßÓõÀ GßÚ? 

6. What is Entrepreneurial Marketing? 

 öuõÈÀ•øÚ÷Áõº \¢øu°kuÀ GßÓõÀ GßÚ? 

7. Define Market segmentation. 

 \¢øu¨ £S¨¤øÚ Áøμ¯Ö. 
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8. What is consumer decision? 

 ~Pº÷Áõº •iÄ Gß£x ¯õx? 

9. Post purchase Evaluation — Explain. 

 Áõ[Q¯¤ß ©v¨¤kuÀ & ÂÍUSP. 

10. Explain Quantitative research. 

 AÍøÁ\õº B´ÂøÚ ÂÍUSP. 

11. Global Market — Define. 

 E»P \¢øu & Áøμ¯Ö. 

12.  Explain - Direct Marketing. 

 ÷|›øh \¢øu°kuÀ & ÂÍUSP. 

SECTION B – (5 × 5 = 25 marks) 

Answer any FIVE questions each in 200 words. 

13.  Analyze the ethical issues in Direct Marketing. 

 ÷|›øh \¢øu°ku¼À JÊUP ÂvPøÍ B´P. 

14. Examine the Market - segmentation procedure in 
brief. 

 \¢øu¨ £S¨¦ •øÓø¯ _¸[P B´P. 

15. Explain the types of consumers. 

 ~Pº÷Áõº ÁøPPøÍ ÂÍUSP. 

16. Write brief note on consumer decision making. 

 ~Pº÷Áõº •iöÁkzuÀ £ØÔ ]Ö SÔ¨¦ ÁøμP. 
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17. Give an over view of history of consumer research. 
 ~Pº÷Áõº B´Ä Áμ»õØÔøÚ¨ £ØÔ¯ 

öuõS¨¤øÚz u¸P. 

18. Briefly explain buying behaviour. 
 Áõ[S® |hzøuø¯ ÂÍUSP. 

19. Examine the procedure for conducting a research 
study. 

 B´Ä |hzx® •øÓ°øÚ B´P. 

SECTION C – (3 × 10 = 30 marks) 

Answer any THREE questions each in 500 words. 

20. Describe the core marketing concept. 

 •UQ¯ \¢øu°kuÀ P¸zxUPøÍ ÂÁ›. 

21. Elaborate Market Targeting. 

 \¢øu SÔ°»UQøÚ ÂÁ›. 

22. Summarize the factors influencing buyer’s 
behaviour. 

 Áõ[S÷Áõº |hzøu°øÚ uõUSÖ® TÖPøÍ 

öuõSUP. 

23. Narrate the levels of consumer decision making. 

 ~Pº÷Áõº •iöÁkzuÀ {ø»PøÍ ÂÁ›. 

24. Describe consumer research process. 

 ~Pº÷Áõº B´Ä ö|Ô•øÓø¯ ÂÁ›. 
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