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Time : Three hours Maximum : 75 marks
SECTION A — (10 x 2 = 20 marks)
Answer any TEN questions each in 30 words.
1.  Define consumer market.
BISTCEUMT FHEnS e GUENTWIM).

2.  What are the three different patterns of market
segmentation?

Fhens L1 LIGLILAGT eLpGTMl 6Ulq GUMBISET WLITEn6?
3. Explain the term “consumer behaviour”.
BI&TCeUTT BLSMS eTanaDd LisSEH anen 6lleTé@s.
4. Buying roles — Explain.
aummGGaunt Lt CHT&sLD - elerd:@s.
5. What is consumerism?
BISTCeumlwIe) eTaTmme creven?
6. What is Entrepreneurial Marketing?
QzmdlépaneanGeur Fhangudl (e cTeTmTeD 6TEmET?
7. Define Market segmentation.

shens Ll LGLILGanen auenyuim).



10.

11.

12.

13.

14.

15.

16.

What is consumer decision?

BISTCRUMT (Lplg 6 GTETLIG) WG ?

Post purchase Evaluation — Explain.

curmidlwien wHaHse - eflers@s.
Explain Quantitative research.
SjeTeneud T Y Liellenar 6lleTsEs.
Global Market — Define.

2 V& FHENS - GUEDTUIMI.

Explain - Direct Marketing.
CriflenL ghensull(Hse - elers@s.

SECTION B — (5 x 5 = 25 marks)

Answer any FIVE questions each in 200 words.

Analyze the ethical issues in Direct Marketing.

CriflenL sbensull(Hgedled 6p(pdhs: elldleamer <, uis.

Examine the Market - segmentation procedure in

brief.

&heng LI LIGLIL| (PEPMHEnW &(THhI& 15

Explain the types of consumers.

@J&;r’r@@.lrrr’r QUGN HHEN G @S]mé;@a;.

Write brief note on consumer decision making.

BISTCauNT (pig Ceu (S5 LDP Hmi GOILIL| cuenTs.
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17. Give an over view of history of consumer research.
mI&TCoumm < Uia] curTHM enGTL umolw
Qam@Lbmars s ms.

18. Briefly explain buying behaviour.

QUMTRIGLD BL GG 6leTéEs5.

19. Examine the procedure for conducting a research

study.

UG BL-SFID (LPEnMUINEHET 4115,
SECTION C - (3 x 10 = 30 marks)
Answer any THREE questions each in 500 words.

20. Describe the core marketing concept.

W&EW sHasul(Hge mogHisEsmen aflou.

21. Elaborate Market Targeting.
shens @GMlullevsslenar afleur.

22. Summarize the factors influencing buyer’s
behaviour.
@_lrrré.l@@@_lrrfr ;F)l_g,mg,uﬁlmm STEGMID  SaMISHenerT
QgTEss.

23. Narrate the levels of consumer decision making.

B&TGeurT (i GeuhFse Hlenavseanar elleurl.

24. Describe consumer research process.

B&sTGeurt <y lie| pdlpenmenwt edlaurfl.
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