21.

22.

23.

24,

Examine the major stages 4m the Consumer
Buying Decision Process.

BI&ETGaunit uMIgs® WPig.ey TREGDL Wepaeie o erar
@&EU LgHlaasmar CandléseLb.
Elaborate the various elenients of Marketing Mix.

SitaEmg D soeeruer LbGaim spismar ofardEs.

Discuss the d‘ifférent kinds of Channel Meﬁ:xbers.

auprige aufluildr o dter LIGCauY SfissHarTHman

ubi eleré@s.

Explain the steps involved in the process of
marketing research.

DiEemgller puieller e drar LOCaH LgHamasamer
afleul,
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Maximum : 75 marks

PART A — (10 x 2 = 20 marks)
Answer any TEN questions.

What do you understand by Market?
shang eranugl LpPl el sidloug wimg? N
Explain Consumer Oriented Mar_ket.

BleTGeunt #mihg imismg edleul.

Name any three methods of Market Segmentation.
shens LEGLbear wpapasaflar gGsand epeniler Guwir
S(5&. )

What is meant by Buying Motives of consumers?
EisGeurfle curbi@ gnewrHigen eTamuge @UTmeT wing)?
Explain Product Line.

Qumrmer aufleng eleul.

What is Skimming Pricing?
FH GernssH eemaulHse eramme erarar?



10.

11.

12.

13.

14.

Name any three basic pricing policies.
aleeulPesdr  Qamerensseaier gCseid  epemilen
GuwiirsemaT g(ms.

What do you mean by Channel of Distribution?

GULpMRIsE) cuLfl eremLiBen @QLim(mer wng?

Define Promotion Mix.

Gubur®) seweamey '.GUG(DU'U_IQ].

Give the meaning of Publicity.

Qrdseid TGLISET QUIM(BET &(1hs.

What is E-Marketing?

Wler-shengudliich eTempiTed eremen?

Point out the meaning of CohsumeriSm.

QL'GSF'T@@JITIﬂUJG'D ereLgen Glummener @B119 (5.
PARTB — (5 x5 =25 marks)

Answer any FIVE questions.

State the main features of modern marketing,
palen spangulwieian (pédw senansemar GBHlCIHes.
What is-the need for understanding consumer
behaviour?

HsTCeumt BLSengani L}fﬂﬁgﬂ G]asrrehsuﬁaifr Gaaneu
wirg?
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15.

16.

17.

18.

19.

20.

List -out the _{raribus benefits of Market’
Segmentation. '

FHg LELIGer LOCam BaresmaT LL_ig (.
Briefly explain the different stages of Product Life
Cycle. - .
Qur@er  puer  spdAudear  LoGaun Blanesemer
&(H&&LONS eflaufl, :

Mention the various stages involved in the
development of a new product.

@G UHw GQurmenar GuibLsgeudd @i tiduerer
udGaum Hlavavsemar GHUIAHs.

What are the characteristics of an effective
Advertisement?

@ Lwagierar efembursdlen Hpliluieser wreanas?

Bring out the various approaches to Consumerism.
ueoGeuy  igmis

msTGaurflugisE - o am_mar

WannEaner QomemTis.
I_’ART C— (3 X 10 = 30 marks)
Answer any THREE questions.

Discuss the role and importance of marketing in.
business. o

GQgmflediey 3IMI& g uGieb it Ui LHmILD
Wédluggieugens uHd afleress.
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