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Time : 1% hours Maximum : 75 marks

PART A — (5 x 3 = 15 marks)

Answer any FIVE questions

1. Name few service sectors.

Caenau LGdlullen epm Slev QLwirgamer &GHILILA[HS.

2. What is blue printing?

D& LIIGQULD GTEITDITGD GTEIT60T?

3.  Mention the elements of services marketing mix.
Coameu  shersufle soemeudler (ped  SnmEemer
GINIICGE:S

4. Define service product.

Caaneu QUITHET GTETLIS 6 @)eV&SEMTLD & (.

5. Explain saturation pricing.

2 Wb Hlene aflenavuldiie) eramiseanen 6lleTéEs.

6.  Who are service wholesalers?

Caenau Glomgg efwimumfl ererueut wmeum?

7. Distinguish between optimum and maximum
capacity.
20 WHMD 2 WMHsssES SHpawsE Qe Cw
Caumu(h5g15.



10.

11.

12.

13.

14.

15.

State the strategies for matching supply and
demand.

Seflly womb Csameus@ QuUTmSsLTET Wsdsamer
GINIEICE:S

What is quality of service?

STorer GFameu cTETMTE GTETET?

What are the dimensions in quality service?
sywmer Caaneuudlen LiflLoTarTBIgeT WTene.?

Mention the unique features of tourisms services.
ahmieor Ceamatulen fpliweoysamer GDHLIEGHS.

What do you mean by marketing of
communication services.

sa6u6 Cranel Fhangulliie) eTammTe) cTeme?
PART B — (3 x 10 = 30 marks)

Answer any THREE questions

State the different methods of classification of
services.

Caanauuilen LivGeuml euensLILIT g e &ML ([Hs.

Explain briefly different elements in promotion
mix.

Cowur®  soemeuuier LGN  LPESIaMSEMET
&(HS&Ms el

Explain the various types of service personnel.

sanpur Geepeuuler LOCalm cuamssamar elleurl.
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16.

17.

18.

19.

20.

21.

22.

23.

Discuss the strategy for managing capacity to
match demand.

Coameusg GCummssonar Smend  CLoemeRTenLo& s e
w&Hlaemer afleurl.

Describe briefly the gaps in service quality.
a7 Caaneuulilen @enL_Geuafludenar smesHTs elleur.
Explain the characteristics of financial services.

Blgludwer Caaneuufen Hpiidwesenar afleul.

Explain the marketing mix of a professional
service provider.

uanfludlwer Coemeusstear shepsulled sHweamelulene

eSleul.
PART C — (2 x 15 = 30 marks)

Answer any TWO questions.
Discuss the characteristics of services marketing.
Caaneu sbenguflweder ApLiducyseaner afleul.

Bring out the differences between internal
marketing and external marketing.

S&FFHasullwe wHmibd LpFsbamsuiued @eL Guiwmen
Caupium’_igenar Qeuefl&ClsmenTia.

Explain the uses of service caps.
Caanau Ggribsaetlien Lweasamer afleurl.
Describe briefly the caps in service quality.

Caaneu Hr5SHl 6 HlamISSBISEMET &(H&s0ns alell.
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24.

Explain the different types of users if the tourism
services.

sppieor  Creneuuller vwerurl Lrerrgeafler LOCaM)
aumsgamar eileufl.
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