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PART A — (5  3 = 15 marks) 

Answer any FIVE questions  

1. Name few service sectors. 

 ÷\øÁ £Sv°ß J¸ ]» ö£¯ºPøÍ SÔ¨¤kP. 

2. What is blue printing? 

 Aa_ £iÁ® GßÓõÀ GßÚ? 

3. Mention the elements of services marketing mix. 

 ÷\øÁ \¢øu°¯À P»øÁ°ß ‰»U TÖPøÍ 

SÔ¨¤kP. 

4. Define service product. 

 ÷\øÁ ö£õ¸Ò Gß£uß C»UPn® u¸P. 

5. Explain saturation pricing. 

 E¯º¢u {ø» Âø»°¯À Gß£uøÚ ÂÍUSP. 

6. Who are service wholesalers? 

 ÷\øÁ ö©õzu Â¯õ£õ› Gß£Áº ¯õÁº? 

7. Distinguish between optimum and maximum 
capacity. 

 Ezu© ©ØÖ® E¯º¢u\Uv vÓø©US Cøh÷¯ 

÷ÁÖ£kzxP. 
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8. State the strategies for matching supply and 
demand. 

 AÎ¨¦ ©ØÖ® ÷uøÁUS ö£õ¸zu©õÚ ²UvPøÍ 

SÔ¨¤kP. 

9. What is quality of service? 

 uμ©õÚ ÷\øÁ GßÓõÀ GßÚ? 

10. What are the dimensions in quality service? 

 uμ©õÚ ÷\øÁ°ß £›©õn[PÒ ¯õøÁ? 

11. Mention the unique features of tourisms services. 

 _ØÖ»õ ÷\øÁ°ß ]Ó¨¤¯À¦PøÍ SÔ¨¤kP. 

12. What do you mean by marketing of 
communication services. 

 uPÁÀ ÷\øÁ \¢øu°¯À GßÓõÀ GßÚ? 

PART B — (3  10 = 30 marks) 

Answer any THREE questions 

13. State the different methods of classification of 
services. 

 ÷\øÁ°ß £À÷ÁÖ ÁøP¨£õmiøÚ SÔ¨¤kP. 

14. Explain briefly different elements in promotion 
mix. 

 ÷©®£õk P»øÁ°ß £À÷ÁÖ ‰»UTÖPøÍ 

_¸UP©õP ÂÁ›. 

15. Explain the various types of service personnel. 

 uÛ|£º ÷\øÁ°ß £À÷ÁÖ ÁøPPøÍ ÂÁ›. 
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16. Discuss the strategy for managing capacity to 
match demand. 

 ÷uøÁUS ö£õ¸zu©õÚ vÓø© ÷©»õsø©UPõÚ 

²UvPøÍ ÂÁ›. 

17. Describe briefly the gaps in service quality. 

 uμ ÷\øÁ°ß CøhöÁÎ°øÚ _¸UP©õP ÂÁ›. 

18. Explain the characteristics of financial services. 

 {v°¯À ÷\øÁ°ß ]Ó¨¤¯À¦PøÍ ÂÁ›. 

19. Explain the marketing mix of a professional 
service provider. 

 £o°¯À ÷\øÁUPõÚ \¢øu°¯À P»øÁ°øÚ 

ÂÁ›. 

PART C — (2  15 = 30 marks) 

Answer any TWO questions. 

20. Discuss the characteristics of services marketing. 

 ÷\øÁ \¢øu°¯¼ß ]Ó¨¤¯À¦PøÍ ÂÁ›. 

21. Bring out the differences between internal 
marketing and external marketing. 

 APa\¢øu°¯À ©ØÖ® ¦Óa\¢øu°¯À Cøh÷¯¯õÚ 

÷ÁÖ£õmiøÚ öÁÎUöPõnºP. 

22. Explain the uses of service caps. 

 ÷\øÁ öuõ¨¤PÎß £¯ßPøÍ ÂÁ›. 

23. Describe briefly the caps in service quality. 

 ÷\øÁ uμzvß ~qUP[PøÍ _¸UP©õP ÂÁ›. 
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24. Explain the different types of users if the tourism 
services. 

 _ØÖ»õ ÷\øÁ°ß £¯ß£õmhõÍºPÎß £À÷ÁÖ 

ÁøPPøÍ ÂÁ›. 

——————––– 


