22.

23.

24.

Explain the various stages involved in the
introduction of a new product.

HgLQur@mer  PfpsLLBSsdler 2 drer  LOCau
Blanaasmer cllens@s.

Discuss the functions of the - different types of
salesmen.

ueCaipy euamswurer efpumenurarigefien Lenllsamen
afleurd). ‘
Bring out the various advantages of E-Marketing.

Beangy  spmsuluaenr  LCaumy  BeTS@ET
QauaflsCsmenis.
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Time ¢ Three hours Maximum : 75 marks
SECTION A — (10 x 2 = 20 marks)
Answer any TEN questions.
1. Define the term ‘Marketing’.
‘FHhangulluic’ e UgGSlmern euamTui).
2. What is Marketing Myopia?
spargudiid L urTael arempred erenen? -
3.  Give the meaning of Segmentation.
gheng LGLILY Gfdjug,dfr QuIT(pET H(Hs.
4. Who is called as Consumer?
m&TGeum ere am@ésa&ﬁ;u@umr’r wImT?
5. What is Product?
QurpeT eTemmmed ereneT?
6. State the meaning of Grading.
SILD lﬁ]lﬂ‘é;g,cb GraLISE QLIT(HET M5,

7. What is Seasonal Discount?

U(HeUSTE SET(EBLILG GTETDITED GTEITET?

o BCOW\/&G)> MCWHQ.""‘%’



10.
11.

12..

13.

14.

15.

What do you mean by dual pricing?

Qe aflena Hliremmuid eremigen QLIM(Her wng?
Who is a Retailer?

é_ﬂe'\)a)m_ly @S]Li)ueomu_rmfr'r GTEHLIGUIT WITT?

Write a note on Consumerism:

pistGeunt Garlun@® unb) GOy erepsis.

What is an advertising agency?

eflamidLIT (PSHELD GTENDTe) Gramen?

Give the meaning of Sales Promotion. -
epuaner Cuobum® ereusem CuT(HeT S(1Hs.
SECTION B — (56 x 5 = 25 marks)
Answer any FIVE ques’tions.
State the importance of Marketing.
spasuuaen WadLsgioubHmats s,

Explain the various factors determining market
segmentation.

gpews  uGLUTUeTmar Sitomaflégn  uoGeum)
aryenflsenar alerdEs. '
State the need for product elimination.
Qurrser Bad aBselen Comeuenws &nmis.
2 62422/CPZ3D -

16.
17.

18.

19.

20. -

21.

What are fhe functions of package?

sl (wgdHen Lianflaer Lmgi?

Explain~ the pricing objectives of a business.
aunaflugsSer eflenavullen Crrasmisamer edlaTéEs.

Explain the ‘various kinds of d1scounts being
offered by a marketer.

_&ﬁ,mg,;u{rrmr’ra;m apamene] - @Qaiwssmigur  uoGaum

GUEMSWITE SemEBLIg&Eamar Linil ellarsss.

What are the factors to be influenced iq channel
selection? Explain.

_vmg;l‘rha;e'u aufluflener ﬁﬁmneof]éS@Lb gnyentlaer wimg?

cAleTd @
SECTION C — (3 x 10 = 30 marks)
Answer any THREE questions.

Explain the classification of market, with suitable
example. ;

spengulan LaGCauy Gfeysmer 66 o STrawkISEHL 6T
eQeréEs.

Explain the various factors that determine buyer
behavior:.

‘aumhigualt  pLsmsuiaer  Siorafls@n LG

snyenflsaner efleTé@s. ] ‘
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