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 PART A— (10'x 1= 10 marks)
Ansv’vexz any TEN questions.
What is COPRA?
Wi;i,t do you.mean by Individual xﬁarketing?
Define — Model.
What is projective technique?

What do you wunderstand by . consumer
innovativeness? ' ‘

Dogmatism — Define.

Mat is meant by per;suas-',ive bommuniéa-tiori?
Wri‘pe dny two cha_ujaiqter_istics of learning.
Define the term' social class.

What are friendship groups?
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W_hat is post purchase process?
Define CRM

PART B —(B5x5=25 marks)

Answer ‘any FIVE questions.

Explain the dlfferent bases for segmentmg the
‘consumer market.

Write a note on consuimer rights in India.

Discuss about the How‘erd Sheth Consumer
Model. i s

EXplain the natt"u‘e of Personality.

\

. Elaborate the following (a) Socio — psychologlcal

theory (b) Trait — factory theory.

Explain Tri'cpmponent model of attitude.

How social class is measured? Explain.

PART C — (4 x 10 = 40 marks)
Answer any FO_UR‘ questions.

What are the different levels. of market
segmentation? Explaln ‘ ‘

Discuss about the Engel- Kollat Blackwell model
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22,

23.

24,

25b.

‘Briefly explain the Consumer Research Process.

Explain in details the personality measurement

‘techniques. ‘

How at—titud;e is develo'ped_? Explain.

Discuss the concept of relatlonshlp marketing in
cross-cultural context.
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