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Time : Three hours Maximum : 75 marks 

SECTION A – (10  2 = 20 marks) 

Answer any TEN questions each in 50 words. 

1. What is market? 

 \¢øu GßÓõÀ GßÚ? 

2. What are regulated markets? 

 JÊ[S •øÓ \¢øuPÒ Gß£Ú ¯õx? 

3. Define Marketing. 

 \¢øu°¯À Áøμ¯Ö. 

4. What is test marketing? 

 ÷\õuøÚ \¢øu°¯À GßÓõÀ GßÚ? 

5. Who is consumer? 

 ~Pº÷Áõº Gß£Áº ¯õº? 

6. What is price? 

 Âø» GßÓõÀ GßÚ? 

7. Who is called as a buyer? 

 Áõ[S£Áº GÚ AøÇUP¨£k£Áº ¯õº? 
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8. Define brand name. 

 ÁoP¨ ö£¯º Áøμ¯Ö. 

9. What is advertising? 

 ÂÍ®£μ® GßÓõÀ GßÚ? 

10. Define sales promotion. 

 ÂØ£øÚ ÷©®£õk Áøμ¯Ö. 

11. What is marketing research? 

 \¢øu°¯À Bμõ´a] GßÓõÀ GßÚ? 

12. Expand the terms MIS and PLC. 

 MIS ©ØÖ® PLC BQ¯ £u[PøÍ Â›ÁõUP® ö\´P. 

SECTION B – (5 × 5 = 25 marks) 

Answer any FIVE questions each in 200 words. 

13. Explain the scope of marketing management. 

 \¢øu°¯À ÷©»õsø©°ß GÀø»°øÚ ÂÍUSP. 

14. How do you classify markets? Explain. 

 \¢øuPøÍ }Âº GÆÁõÖ ÁøP¨£kzxÁõ´? 

ÂÍUSP. 

15. What are the objects of market segmentation? 

 \¢øu £S¨¤ß ÷|õUP[PÒ ¯õx? 
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16. Explain the unethical practices of the marketers. 

 \¢øu¨£kzx£ÁºPÎß ö|Ô•øÓ¯ØÓ 

|øh•øÓPÒ £ØÔ ÂÍUS. 

17. What are the functions of package? 

 Pmk©õÚzvß £oPÒ ¯õx? 

18. Explain the factors that influence channel 
decision. 

 ÁÇ[PÀ ÁÈ •iöÁk¨¤À uõUPzvøÚ E¸ÁõUS® 

PõμoPøÍ ÂÍUS. 

19. List out the merits of e-marketing. 

 ªßÚÝ \¢øu°ß |ßø©PøÍ £mi¯¼kP. 

SECTION C – (3 × 10 = 30 marks) 

Answer any THREE questions each in 500 words. 

20. Distinguish between marketing and selling. 

 \¢øu°¯À ©ØÖ® ÂØ£øÚ Cøh÷¯ ÷ÁÖ£kzxP. 

21. Explain the criteria for market segmentation. 

 \¢øu £S¨£õ´ ÂØPõÚ AÍÄ÷PõÀ £ØÔ ÂÍUSP. 
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22. Explain the different stages of the product life 
cycle. 

 ö£õ¸Ò ÁõÌUøP _ÇØ]°ß öÁÆ÷ÁÖ {ø»PøÍ 

ÂÍUS. 

23. Explain the various kinds of advertising. 

 £À÷ÁÖ ÁøP¯õÚ ÂÍ®£μ[PÒ £ØÔ ÂÍUSP. 

24. Describe the various stages involved in marketing 
research. 

 \¢øu°¯À Bμõ´a]°À \®£¢u¨£mh £À÷ÁÖ 

{ø»PøÍ ÂÁ›. 
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