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Time : Three hours Maximum : 75 marks
SECTION A — (10 x 2 = 20 marks)
Answer any TEN questions each in 50 words.

1.  What is market?
EHENSG GTGTMITE) GTEIT6T?
2. What are regulated markets?
R(PEIG (PEMD FHEMNSSHET GTETLIG WITS)?
3. Define Marketing.
FHensUNWE cuenrwIm.
4.  What is test marketing?
Cangenerm FHengudlich cTemmTed 6TEmeT?
5.  Who is consumer?
BI&TCEUT eTETLIGUIT WITT?
6. What is price?

Nenev GTEITMITED GTGITE?

7.  Whois called as a buyer?

GUITERIGLIGUT TG 16N LSS LILI(HLIGUIT WImi?



10.

11.

12.

13.

14.

15.

Define brand name.

cuemtlal Gluwim euenrwmI.

What is advertising?

ANGTOLITLD GTEITMTE) GTETET?

Define sales promotion.

cllpuener Gbumk eueFuwim.

What is marketing research?

FHENSUNIG Y, TTLFS GTETMTE TebTen?

Expand the terms MIS and PLC.

MIS wipmib PLC < flw ughisener ellfleunésd Cawis.
SECTION B — (5 x 5 = 25 marks)

Answer any FIVE questions each in 200 words.

Explain the scope of marketing management.

shangullwcd Coerearreniouldier erevenevullena aflers @s.

How do you classify markets? Explain.
spamgsemar  Hell  ereueumm  euesLILI(HSgieuT?
cfleTé G s.

What are the objects of market segmentation?

sheng LGLILAer Chrésmiser wmg)?
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16.

17.

18.

19.

20.

21.

Explain the unethical practices of the marketers.
FhensLILI (NSl TEeT 6 Qpdlpenmwhm
BanL_(penmaeT LD elerdE.

What are the functions of package?

sL_(Horargdler Lanflaer wimg)?

Explain the factors that influence channel
decision.

aupmEIse el (pigbla(HUbd sTEssHanar o (HeursELD
sTrentsaner alars,.

List out the merits of e-marketing.

Wleeney) FHensgudlern HemenLogsenaT L g el (.

SECTION C — (3 x 10 = 30 marks)

Answer any THREE questions each in 500 words.

Distinguish between marketing and selling.

ghensuilwe woHmb ellhuamer @eaLGu Ceunu(HSgis.

Explain the criteria for market segmentation.

ghens UGLUIMI ellparer ereCamed Lb allemd@s.
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22.

23.

24.

Explain the different stages of the product life
cycle.

Qummer aumpsens spnsluder CeusuCGoum Hlaneseamar
cllemds .

Explain the various kinds of advertising.

uGaum auamswimen edlembLrmIGET UHM 6l6md@Hs.
Describe the various stages involved in marketing
research.

shensuiwe < prmigsluder sbuBSLILLL LG
Blenavsenar elleurl.
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