21.

22,

23.

24.

Elucidate the consumer research process.
BTGt SprmiiEs Gawd wapow Asafeudssis.
Describe the importance and explain the
techniques to motivate consumers.
n&TCauneny 218 &6l (@Ld HILUIBISEmeTUD
p&Husgicusagub efeu.

Summarize the basic features of advertising.

efembLysSen Sl LML bFhsmar (5T ESs! DI

Describe the factors affecting media selection.

oarL_&5 Cgiieneu LTHEGD smrafsmer eflaufissab.

4 61361/ST34A

APRIL 2022

61361/ST34A

Time : Three hours

" Maximum ; 75 marks
PART A — (10 x 2 = 20 marks)

Answer any TEN questions each in 30 word_s-.

What is consumer behaviour?

EsiCeunt bL-&aNG GTEDITE) GTeHTesT?

Define satisfaction.

Smudaw cuemruméseyb.

List out any two marketing concepts.
gGgaud  @ram® FHPOFILEEED  SHSGISH®ET
DL g el Qi geT. e )
Explain secondary data.

QramLmb graneu elleré G hisaT.

Define data analysis.

E716| UGHUMUMG! U FILUDI&ESELD.

Define motivation.

2 HEISME QUMTWINESELD

Explain perception.

LoeamsmSeamw ellarsss,

T pycdatoy, > Tnbincluckion Lo Cmmmfy p%,wm



10.
11.

12.

13.

14.

Point out advertising.
edlarbuysans sy &am (s,
What is an industrial framework?
QesmAldgiann &L L@l aTemmTe) 6rerear?
Define the goal.
Besams eumTLDESALD,
Explain media research.
oarl_& rmigflanw edlonsEs.
What are the objectives of advertising?
eflerbuysdlen CrréstiseaT wrame?
PART B — (5 x 5 = 25 marks)
Answer any FIVE questions each in 200 words.
Why do we need to study consumer behaviour?
B&TGeumT BLEmSmW BID e shs Couam@id?

Give a shor‘_c note on the impact of new technology
on marketing strategies.

sposiLBssd o sdlsalld AL Qsmpdp g
BNESD GHISE TS,
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15. What is the purpose of consumer research?
Explain its process.

BsiGamt g ymisduder Corssb aeamem? s Qawd
pempenw chlarsd s,

16. How does perception Constitute the formulation of
consumer behaviours?

BsiGourt  pLE@SSEEG Laaarld  aeseury
A5HGHaI? |

17. Explain the relation between Personality and
consumer behaviour.

PEBDWOEGD  HETCuTT  FLEMSEGL o emar
Qm_frenu eflars;Gs.

18. Enlist the advantages and disadvantages of

: advertising.
eflambupsdlen  pemerwseT PP  Sevwsear
Uil (Hs.

19. Explain the various types of advertising media.
LwGeaup  euenswrer  eflembuy e s  LIHH
el 6rrds ;5. '

PART C — (3 x 10 = 30 marks)

Answer any THREE questions each in 500 words.

20. Define the concept of consumer behaviour and
’ explain the need for its study.

BsiGaunt pLgmg upHu sHEMS uOTUNSS D6
g weflen deuflusens ofard@Ehiser.
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