21.

22,

23.

24.

Elucidate the consumer research process.
EIsiCaunt 2yrmiiEs Qswed wapaw GgefloyuBsss.
Describe the importance and explain the
techniques to motivate consumers.

m&TGaumenty 2618 &6 &G0 BILUBIS@ETULD
wp&duggiusmsub edeufl.

Summarize the basic features of advertising.
eﬂlmeulngGin Slig UL HIDERISMET TGS 5«1@15..
Describe the factors affecting media selection.

sar_g Gaireneu LTHEED snraflsmar afleuféseyo.
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Time : Three hours " Maximum : 75 marks
PART A — (10 x 2 = 20 marks)
Answer any TEN questions each in 30 words.
1.  What is consumer behaviour?
E&TCeunt bL-Sg GTGIDTE) GTEmTE?
2.  Define satisfaction.
gmudlanw cuanrum&eeib.
3.  List out any two marketing concepts.

gCeaid  Qran®  sHSILEEED 5@§g}$5mm

L g weSlQriger.

4.  Explain secondary data.
Queimd graney ellené@hisar.

5.  Define data analysis.
ST6Y LIGLIUTUIeNG QUaTIIMIS&6.D.

6. Define motivation.

2 HEISME UM TWIMI&SSHED

7.  Explain perception.

Hoearar_ferw ellerd@s,

E Bse poy —> Consuwmer Belowiou, W'a”{"”’%



10.
11.

12.

13.

14.

Point out advertising.
efleTburgems sl .ssm (s,
What is an industrial framework?
Qsmdgenp SLL_anioLLy Grc'ﬂg)rréi) eTenan?
Define the goal.
Qéms aumrumGEsa,L,
Explain media research.
oL & rmisfenw oferd@s.
What are the 6bjectives of advertising?
eflerbLpg e Cpréstisar wramen?
PART B — (6 x 5 = 25 marks)
Answer any FIVE questions each in 200 words.
Why do we need to study consumer behaviour?
BIsTGeumt pLgmgen Bmb eren &Hs Geuaim(Hib?

Give a short note on the impabt of new technology
on marketing strategies.

FHDFILOSESD o Fhsafled LHu QsmADEIL Lig e
BTssd GHSE T,
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15. What is the purpose of consumer research?
Explain its process.

BIsTGeurt eyrmiEdulen Crnésid arenan? 9igen Glawed
panpenws eflars e,

16. How does perception Constitute the formulation of
consumer behaviours?

BEGant  pLimssEnés Hoesmiél  areleumpy
ai5808ng?

17.  Explain the relation between Personality and
consumer behaviour.

DEH@LEGD  BISTCTT  pLEMEEGD o eer
Qgmirenus eflems e,

18. Enlist the advantages and disadvantages of

: advertising. :
aflembLgsflen  pemanioser wHOIL  Smwsmar
Lt wieS B,

19. Explain the various types of advertising media.

LdGaip  eumswrer  eflembuy e stisamer upH
eflerd e '

PART C— (3 x 10=30 marks)
Answer any THREE questions each in 500 words.

20. Define the concept of consumer behaQiour and
' explain the need for its study.

BIsTCuT BLgams LpBlL EHEDS UDTUDISS SiF6n
<2pueilen sleufluisens eflens g iiser.
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