22.

23.

24.

Explain the internal and external factors affectmg
pricing decisions.

elleveouild Qamearensufeaner urré]as@.o 25 mg)gum
upé smyerflsdr UpH edersEs.

Explain the functions of personal selling.

» Cpireps efpumander uaflsmar elers@,

Explain the recent trends in marketing in India.

@) bdlwimefed &pmg;uﬁ]u.lcﬁ]drr g,;p@urrcmg,u_l Guré s umgﬁ]
elilamés .
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SECTION A'— (10 x 2 = 20 marks)
Answer any TEN queSfions.

What is essence of marketing?

shangullwedletr smymbad wWrg) ?

Mention any two objectives of marketing.

spanguiludiien  Cpréstiser gCsgib @ ragamend
GHUNDS.

What is marketing mix?

FHeGUilLic) SOMEU ETETHITED 6Teman ?

Define ‘Sales duota’

clpLener @g}&&@ ugp;ﬂ eumqu_lgj

What do you mean by product lining?

Qummer Qgmit ereLigeir GLIf(HeTr wimg) ?

Mention any two be’neﬁts - of marketing
segmentation.

aheg UGUen ;_r,ssremma;m @'Ggsg)jm @Umnq.meara;
GOHs, ,



10.

11.

12.

13.

14.

State the meaning of marketing segmentation.
EHMS LG eTaTLger QUBET sams.

What is PLC?

PLC erémpmev ereian?

Give examples for outdoor advertising.

Geuefiym aﬂmmuﬁgﬁm@ 2 STTERTRISET &(5d.

State the meaning of personal selling.
Crirps efpiianer Greifrug,sisr Qummer Fa) 5.

What do you mean by consumerism?

msTGeurfuie TELIGE 2 g QlLm(par wrg) ?

State the meaning of e-marketing.

Werengn spanguluicd eramLgen Quimgmat Fn 5.
SECTION B — (5 x 5 = 25 marks)
Answer any FIVE questions.

Explain the
management.

\
importance of

shangulud  Gueramenwouler PSS WSGI eSS ener
elaTs@s. '

Distinguish between marketing and selling.

ﬁmguﬁlm@wg@m WHHID @Eﬂrj)uemmuﬁmgyés@m

LCw GCaupupiseis.
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marketing:

15.

16.

107

18.

19.

20.

21.

List out the various bases for marketing
segmentation.

EhENG LGLIGer Lo Gouy @lq.uumLS%mm

Lty WSl H\&.

Describe the consumer buying process.
pistGeurflen cumi@b Qewdwean uHd eleuf.
State the need for product elimination.

Qunper fassden Comeulanars snms.

What are the services rendered by the wholesaler
to retailers?

Qurss aflpuemenurer &deeammn aﬁ]mummunm@a;@
SpHoId Craneusar wimg?

Write a note on Marketing Information System.

shens seeid W@p U Gy s,
SECTION C — (3 x 10 = 30 marks)
Answer any THREE questions.

Explain in detail the evolution of the marketmg
concept.

FhansILOSSD  H(HSS e urﬂmnwggﬁmm aﬂlﬂmrra;
aﬁlm&;@

Bring out the advantages of segmenting the
market.

sheng LGLILTLGEIE parawamar QelallEQsramis.
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