22,

23.

24.

Explain the internal and external factors affecting
pricing decisions.

efleauiid Gardrmauiamar LTH&ED s WHHID
Lpé snyenfleer LHi eflersEs.

Explain the functions of personal selling.

Cpiiaps efpuamerufer uafllsmar aflamé

Explain the recent trends in marketing in India.

@bdlureild spengulwaden sHGLitamsw Curss Lnd
eXllamas ;.
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Time : Three hours : Maximum : 75 marks

SECTION A — (10 x 2 = 20 marks)
Answer any TEN questions.

What is essence of marketing?

shangulluielen Frpmbed wWrg ?

Mention any two objectives of marketing.

gpanguiudder Cprésriser gCsaubd @ ramgamend
GO .

What is marketing mix?

. FHMSUAWLID SOE6U GTETDIE GTEIe ?

Define ‘Sales quota’.

afpuemer @gsE0 LHD euarum.

What do you mean by product lining?

Quirger ALt eretLser QunweT W ?

Mention any two benefits of marketing
segmentation.

ghang UGLUUdE pearenwad gGa@ibd @) rargmens
GHLbHs. L



10.

11.

12.

13.

14.

State the meaning of marketing segmentation.

Ebeng LG eremugen QUmmET snmis.

What is PL.C?

PLC erémpmed eretrew

Give examples for outdoor advertising.

Qauefliyp eferbLrsdis 2 STTERTRIGET B(HE.

State the meaning of personal selling.
Cpiraps efpuemen eremLigar QuIT@BET Sims.

What do yop‘mean by consumerism?
BisiGaimflue eramuger o eng) QummeaT wirg)?
Sta‘t’e the meaning of e-marketing.
Wleinengm spaSILIS e QUTmET on s,
SECTIONB — (5 x 5 =25 marks)
Answer any FIVE questions.

Explain  the

importance  of
management., T LTl O

marketing

ghengudlwred Gmsurremmmuﬂ]m @,oa;é]u_lg,gjmgr@emm
ellensGs. ,
Distinguish between marketing and selling.

éymgﬂm@&@w  wpmib

aﬁ]mum‘muﬁlm@j&;@m
LCw CauguBsais. : :
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15.

16.

17.

18.

19.

20.

21.

List out the wvarious bases for marketing
segmentation.-

gH@S  UGLGer Syl samer

uGeug)
U g el His. : :
De_s_eribe the eonsumer buying process.
pletGeurflen aurdigw Gewdwean upd eNeur.
State the need for f)roduct elimination,
Quirgser Beasdlar Coamaiulenans e’ﬁgja;

What are the services rendered by the wholesaler
to retailers?

Qunds efpLemenuirart fdoamp @ﬂmummu_lfrm@as@;
2LHmib Caameuser uing? .

Write a note on Marketing Information System.
sheowg ssud apap upH GOy erss.
SECTION C — (3 x 10 = 30 marks)
Answer any THREE questions.

Explain in detail the evolutlon of the marketlng
concept.

FhasLILHSSM a@gﬁm unﬂmnm@ﬁmm @Sﬂrﬂ@.lrra;

& armds 5. v

Bring out the advantages of segmentmg the
market.

sheng LGLUMLeSer Ferawamar GelalEdsTamis.
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