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Time : Three hbuf_s-’ | P Rl MaXiﬁnim .75 mérks
;PAR"I‘A = (10 x 2 = 20 marks)
AnéWgr any TEN queétion’s..
1. befine marketing management.
2. What is price?
'3, : What do' you understandby iﬁduétﬁél goodé?i
' 4:, Define t_aié.e.t mérkefing; J
5. ‘ ..Wliét fis zero level Chaﬂnei? :-
6  What aq you 'meax;' by mg‘r};et pqsitigning?
7. Whatis contfoi of saleémé'n‘?- -
8. Whois a retailer?
9. Deﬁné{ Pﬁbllicii‘;y-. | “ . |
10.." What do 901; me:a.;;'ib_;, pérsonal selling? -
11, What is advertising agency?

12.  What is sales promotion?
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13.

14.

15.

16.

17.

18.

19.

20.

21.

PART B — (5 x 5 =25 marks) -
Answer any FIVE qﬁéstionc.
Explain the role of M‘a_rketing.

Describe the 1mportance of buyer behav1our in
marketing. .

What are. the factors to be considered ‘while
introducing new product?

How are the salesmen normally compensated for
their services?

Explain the different methods of out door
advertising. S R i

Define packaging. Explain iFs role in markétihg.
Explain the importance of br,angiing.
© PART C— (3 x 10 = 30 marks)
Answer any THREE -que'st'i,on's’.

Discuss the relationship of marketing with other

' functional areas in an organization.

Give a detailed account on the various leases for
market segmentation.
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22,
23.

24,

DISCU.SS the different channels of d1str1but10n of
consumer Products. :

Discuss the different stages of product life cycle
with an examp],e

State the need for confrdlling salesmen. What are
the various methods of controlling them?
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