22,

23.

24.

Explain the dynamics and applications of
motivation in consumer Behaviour.,

@]a;l’l":’EGUITF'T _ Bl gasulle) Clewgassd en
Quinsdlwiemauyib Hwearur@seneru|b aflarssea,in.
Narrate the basic features and models of
advertising.

@S]mi_buuuu@\ggeﬁlsirr DG lIUedL.  (b&AGET WHmID
wrélfsemar efleufsseyib.

How is advertising effectiveness measured?

efleTdLTILEEs60 6T/ 2y Hmed GTeL G,
SyarefliLGEmg » 4 ' v
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Time : Three hours

Maximum : 75 marks
PART A — (10 x 2.= 20 marks)

Answer any TEN questions each in 30 words.

Who is a Consumer? What are the types of
Consumer?

msfGeunt  eretugl  wri?  msTGaurfear  ecumsser
wIranal ?

What is Marketing?

FHegL L(HSEISL eTampmed erevan ?

What is a Secondary Data?

Qremmb Flead Hrey eTeTLIg wWirg) ?

What is Naturalistic Observation?

Qupas Gpd miCrrégsed aapmed ereter?
Enlist the types of Surveys.

s e|saflen cumssamany L guielLajb.
What is a Research Report?

Q&S Nsens eremmed ereimen ?

What are Primary Needs? Gi§e Examples.

e CrmeuseT GTamLIeT WITae? o &Tyanhsdr
B(HS.

b Bse psydoteyy = (onsumer dbebaviowy ond ~Advestiving



10.

11.

12.

13.

14.

Define Perception.

HovarsTi g - cueniywimy.

How does American Marketing Association define
Advertising?

2|GlwNés FHagLILI[ &5i50 FBISLD
sllaTbuUTILDSSS®® eTeUE Tl eleTumisSSng) ?

What is an Advertising Agency?

GHeTOLTIUOSHFD PSS eI cremen ?

What are the types of Electronic Media?

Bleengm) oar_shisallen cumsseT wWrana ?

What is local advertising?

2 dTeanit efarburliLGSSeD eTamnmed eTate 7
PART B — (5 x 5 = 25 marks)

Answer any FIVE questions each in 200 words.
Explain the need for consumer behaviour. -
BisTGauri pLgmguler Comeimu efarésayib.
What are the sources of collecting secondary data? -

QramLmd  floe  srejseamar Ceafls@h  opetiser
wIreneu ?
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15. Discuss Motivation as a Psychological force.
Qewrsssams R0 2_araflwed FsHuns
efleundlésayib. :

16. Write notes on Consumer Imagery.
Bi&fGeunt werliugob updl Gdriy TPSELD.

17. What are the Functions of Advertising?
- dflerburliu@sgsler QsudLTHEET Wreney 2

18. Narrate the advantages of Print Advertising.

BT afﬂmt.bur;ﬁ:u@g’sg;c&ein FTgs e eleuflsseb.
19. What are the criteria for Media Selection in

advertising?

aflerbuTiu@Ssee oar_&55 GCsireysarar

QUTGIT(LPENDSET WITEnGL ?

PART C — (3 x 10 = 30 marks)
Answer any THREE questions each in 500 words,

20. How are marketing strategies affected due to New
Technology? Critically analyse.

spasLLbSssD 2sdlsdr AW Csmfld miugsmed
ereueury Urdléstu@Eemmen? e ofdlgg wpymue]b. .

21.  Elaborate upon the process of conducting a
research. ' '

20 QPrmisdeow pLEsD  Qeudwep GHsa
fleurs efleuflésayib.
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