22.

23.

24.

Explain the external factors affecting pricing
decision.

deaws OGardemsleaar wurdé@nd  Qeuelliyp
sryeflaamen a6 @s. a
Bring out the drawbacks of a departme.nfal store.

gienpeumfl S L& i G®OUTH ST

Qeuafl&OsTeamTis.

Explain the advantages and disadvantages of
primary market.

(pseang shenguilen BemaseT WLHHID Sebsmer
ellemd @ s. :
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Time : Three hours - Maximum : 75 marks
PART A — (10 x 2 = 20 marks)

Answer any TEN questions.

1.  What is local market?

2 GTelhiT FHend eTGTDTE) GTEITET ?

2. State the meaning of sales orientation.

ipLener USsgTEaD ereugen QUTHAT sy s.

3.  Define market segmentation.

sHhas LIGLL eiemrum).

4.  What is meant by consumer behavior?
B&TGaumt BLSans. eTeLISeT CUTHET wimg ?

|

5.  Write few merits of product labeling.

- Gumer waunE Fliger S BETEEMET CT(HSIS.

6.  What is breakeven point?

‘sflew yeref eremmmed eretma ?

7.  What is seasonal discount?

Lu(HeiBlane) SETEHLIG. CTETDITE) 6TEIE ?

W Beom s > Morkelng



10.

11.

12.

13.

14.

Who is called as an agent?

(PSUT GT&T S PESLILIRILIGUIT WHTT?

When is direct selling possible for a manufacturer?
eruGumg Coyyg efNdueer &,rj)ug,g]mrrmqﬁsb AEN
@uigib? ~ :

Define the term personal selling.

<eremt elpLenan eran LssHamar cua L.

Expand the terms MIS and A.I.D.A.

MIS wppib AIDA s du. ustismer effourssid
Qews.

Who is called as consumer?

BI&TGauT eTa e p&ESIUGUeT Wi ?
PART B — (5 x 5 = 25 marks)
Answer any FIVE questions.

What are the objectives of marketing?

SinisTgulwelen Cprésmiser wng) ?

How do you classify the market on the basis of

"area?

QLo  erips  SigUueLle spmsamer  Bedli
CTEUGUTY UENSLILI(HE ST ?
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15.

16.

17.

18.

19.

20.

21.

Quirgger

Write a note on Caveat emptor.

arigLaGy gredyes uphl GOILUY eTWaEHs.

What are the demographic factors influencing
buyer behavior?

aumiiguealfler  pLSmgullaner

urlé@  waseT
Qgrens sryeantlse wrg ? ‘

Explain the three dimensions of the product mix.
somalear  epery  uforaiismar

chleTdH s .

List out the advantages of chain stores.

DL A& G gaflel Bemanlnsanem Liligwedl(Hs.

Compare Marketing research and Marketing
information system. :

spangulwed ey wLHPYL  sH@FEILIL  SHEuD
wapullener @rui@Rs.

PART C — (3'x 10 = 30 marks)

Answer any THREE questions.

Distinguish Marketing from Selling.
dApueerlal(Bhg shasuud Coupiu®Ossis.

Explain the criteria for market segmentation.

ghg LEGLen sare Cardser updl dlaréEs.

3 62521/CZ23D/AY45A



