22.

23.

24.

Explain the external factors affecting pricing
decision.

devevs  Garatevsulanar  urdlsg — Qeuafiuiyp
aryantisamen cllars@s.

Bring out the drawbacks of a departmental store.

glenmeum senL_saflebr
QeuaflsCamanTis.

Gemourhisener
Explain the advantages and disadvantages of
primary market.

pgeenng shensulen Batanosedr LHMID SeLH@mET
e :

4 62521/CZ23DIAY45A
- v
U Beom (47

NOVEMBER 2023 62521/CZ23D/AY45A

Time : Three hours
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Maximum : 75 marks
PART A — (10 x 2 = 20 marks)

. Answer any TEN questions.

What is local market?

2 _GTEh T Fheng GTeDTE) GT6IT6 ?

State the meaning of sales orientation.
eihenen LSsTESD eTemLgem CUMHET Fnim)s.
Define market segmentation.

FHeng L@GLL eue ).

What is meant by consumer behavior?
msTGaunt FLSMG eremLiget GLmmeT uimg) ?
Write few merits of product labeling.

Qumrmer apaligg &lger Hev péﬂﬁmm&;%mm T(PGI&.

What is breakeven point?
gflgw yetefl ereiimmed erevven ?

What is seasonal discount?

Lheublane SeT@hLily. GTEmmTed cTaTaT ?



10.

11.

12.

13.

14.

Who is called as an agent?

(PSAUT eTEr e P&SHLILI(RHLIGUT Wi ?

When is direct selling possible for a manufacturer?

eriGurgl. Gprg aflpuemen 2 hugdumerymed . Qeuiw
Quieiib ?

Define the term personal selling.

g arert eflhLear eTen LSS CUETWD.

Expand the terms MIS and A.1.D.A.

MIS wpmi ALDA gdu ushsma odNarsswd
Qews.

Who is called as consumer?

BI&TCaunt arar si@pssiiu@ueui w?
PART B — (56 x 5 = 25 marks)
Answer any FIVE qucstions.

What are the objectives of marketing?
SitsTdueler Coréstser wing ?

How do you classify the market on the basis of
area?

Qrb  smiBs  SglumLld  Fpasulmer Bellir

ereueuTml GUaNsLILI(HSSHleuT ?
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15.

16.

17.

18.

19.

20.

21.

Write a note on Caveat emptor.

-amiguaGr grsdyos LUHH GHUY TWE!s.

What are the demographic factors influencing
buyer behavior? i
ari@gueafler  pLjmslmer UTEESD  W&&EET
Qgnens sryenflser wmg? 4

Explain the three dimensions of the product mix.

Quimmer . uf b meTiiSeaner

chlend @,

soemeuiuldler  eperm)

List out the advantages of chain stores.

IDLRI(§ SEnLGatle Bemenioseanar Lt ig w6l hHis.

Compare Marketing research and Marketing
information system.

spansuwied yliia) wHDL  EHESWLG  FHeD
yapullear @UuIIBE. : -
. PARTC —(3x10=230 marks)
Answer any THREE quecstions.

Distinguish Marketing from Selling.
Apuenaruilal(Bhg Fbangsuued Goumu@ssis.

Explain the criteria for market segmentation.
spang UGLAar sjateyGarawadr LpH elers@s.
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