22.

23.

24.

- glenpeumi) senLsaeflem

- Explain the external factoxs affectmg pncmg

decision.

eflewenss Qemeransulianar ,.‘ur,ré]é;@’l.b_ Qmaﬂuq,r_r)
sryenilsamer-aflerd@s. R

Bring out the drawbacks of a departmental store.
Gepurphsemer
Qeuefl&Qamanrivs. :

Explain the advantages and disadvantages of
primary market.

waarmns shaguler ‘r_r,svrmma;en wHOID FerwEear
cllensgs.
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Time : Three hours

' Maximum : 75 marks
PARTA —(10x2=20 marks)
. “Answer any TEN questions.

What is local market?

2 airears &'r_r,mgs Grearmrreu GTéime ?

State the meamng of sales orientation.

. dlpuear yssrEs eeTLgen @u[r@‘m FLIG.

Define market segmentatmn

speng LG a.lcmqu_:gn

‘ What is meant by consumer behavmr"

g,jssrr(%mrrrr BLES®S Grcarugssifr_ G]urr@crr ng) 9

Write few merits of product labeling.
Curmer WpaLLE Fliyer Sl FTeLEmaT (PEIS.
What is breakeven point?

aflew Leraf] ererpmed erébra ?

What is seasonal discount?

u(meuiflanay -FaETEHLIG. GTETDIE) cTewma 7



10.

11.

12.

13.

14.

Who is called as an agent?

Wpaault aan SepssiuGLelr Wrr?.

When is direct selling possible for a manufacturer?

ﬂu@uﬁg Crry. aﬁirj)umm o HugSHwraryme Qaiin
Quwiend? . '

Define the term personal selling.‘

ydTETt efpLaen ey LSSSMET uanTwiml.
Expand the terms MIS and ALD.A.

MIS wppd AILDA opfu ushismar eflfleurésd

Qeiis.

Who is called as consumer?

g@;r’r@@.’mr’r erau amgésés.uu@umr'r w2
E;ART B — (56 x 5 = 25 marks)
Answer any f‘IVE questions.

What are the objectives of marketing?

Sitismgullweler Crrésnser wWmg?

How do you classify the market on the baéis of
area? _ ,
@b srips  SigluenLudd shengufenar  Hedl

ereuaUmm] auamsliLHSSeumy ?
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15.

16.

17.

18.

19.

20,

21.

Write a note on Caveat emptor.

aurri@UaGr gné;é]qsog, upd GHLY TRSIS.

What are the demographic factors influencing
buyer behavior? ' ' '

amii@ueflar  prmsuilaan

urd&@h &S
Qgrens sTrEIGET LTS? ,

Explain the three dimensions of the product mix.

QuTmET aperm  LflwraTRISmaEr

elaré&s.

seovaneuudlen

List out the advantages of chain stores.

DL S GafIah BeiTenLOGEET L g WSl ()&,

Compare Marketing research and Marketing
information system.

spas@ued  gpey OO shenguluem  S&HeID
wapuiamer @UEAHS. '
PART C — (3 x 10 = 30 marks)
Answer any THREE questions.

Distinguish Marketing from Selling.
ApuemeanudelBHsl &lrbemgsuﬂ]ud) CaupuGgsis:

Explain the critefia for market segmentation.

sheng LGSen sjerayGarasdr upH ellaTEESs.
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