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.SECTION A—(10x2=20 'x;napks),
Answer any TEN queétions.

D,gfine i\/[érketihg; ‘
What is mari{eting dynarﬁics? :
Define PESTLE anélysis.
Who é(re ta—rgéf audienéé? Give é;&ample§.
’Sta‘te the objectives of p_rodimt mix.
Whét do you mean by p'rqdﬁ-ct attribute?
Defing the cqnéept of cost-plus pricing.l -
List ou-f the purpose of physical distribuéjlon.
What is customer loyalty? ' -
Gi\;e an‘:ovéfvi'ew of motivation. .
Defipe digec’; mari{éting. \

What is salesmanship?
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SECTION B — (5 x 5 = 25 marks)
Answer any FIVE questions.

What do you mean by marketing environment?
How does it affect the Indian marketing concepts?

What are the purposes of segmentation? Suggest
various bases of segmentation with suitable
example.

What is packaging? Explain the importance of
packaging in this modern marketing world. .

Explain the objectives of pricing policy of a
business firm.

What 1s communication mix in marketing?
Explain its components.

List out the wvarious tools of indoor media
advertising and mention its merits.

What are the conditions under which personal

_selling works best? Explain in detail.

SECTION C — (3 x 10 = 30 marks)
Answer any THREE questions.

Discuss the meaning, scéope and role of marketing
function in the exchange of products and services.

Explain the concept of PLC and discuss the
marketing strategies that may be used in the
PLC’s stages.
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Explain the various kinds of pricing strategies —
Discuss. -

What 1s CRM? Explain the process, need and
significance of CRM.

What is digital marketing? Discuss the various
applications and benefits of digital marketing.
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