21.

D28

23.

24.

How is a Consumer Research data analyzed and
reported?

HIsTCairt o rmilddls srey ereuelmm <L rmuliul ()
SiMlellssliLOEng ?

Explain the meaning and elements of perception.

Hevemaml_&lufler QuT@meT wHmb samsamen elleraaseb.

Narrate the goals and functions of advertising.

aflembLmILBESBelem @avd@EeT LoHmILD Qausi)urr@a;@mm-

eleufl&say.

Examine the ethical Standards in Advertising.
eflemburin@sgisedear  Qpdpenpert  syblaesamern
SDTTWIG|LD.
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PART A — (10 x 2 = 20 marks)

Answer any TEN questions each in 30 words.

Define Consumer Behaviour.

H&TGeurt pLSMS — GuapTLIm.

Who are Organizational Consumers?
Blmieuen msTGeumisar erarGuUITi wimir?
What does Consumer Research mean?

misTGeunT pymiFs erener GUTBATLOEHDE ?

What are the types of Primary Research?
(PSETENLD TSN CUENSSET WiTeneu ?
Define Sampling

FalpHissd — cuenrum.

What is Motivation?

DATGHGLD GTEIMDTE GTEITEU ?

Define Consumer Imagery

B&TGEUTT @TLILIGLOWD — GUENTLIT).



10.
11.

12.

13.

14.

Define personality.

DLEHEND — GUTLIT).

Define Advertising
eflembup GFUSH — euaTwgy.

Enlist the type of Advertising
afleTburiu@Sslen aumssmeT LIL g W6 Hs.

What does Outdoor Advertising consist of?

Qavafitiyp efemburiiLGSgIBD Tanss Qa;rra'vr@dm'@ ?

Mention few new media options of Advertisi'ng

allembLipliLBSSIsOT Lg mwg,@g;rrma;m foveuhenm
GO ayib.

PART B — (5 x 5 = 25 marks)

Answer any FIVE questions each in 200 words.

What is the scope of Consumer Behaviour?
B&TGeaurt pLgmguller CrrésGadame wrg) ?

How does the new technology affect marketmg
strategies?

sH@SLILOSHIED &g,ﬁa;smw Yal Qgrrg@mgjpum
ereuaimm Undléadmg ?
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15. How are research objectives developed?

Y rTLES GHECaTeTSHET eTeueunn) euenasLILI(hidlemen?

16. Explain about the types of needs.

Caancusatlen cuansger LB elleT&se]b.

17. Describe the sensory dynamics of Perception.

Heverarl_Sulen Leverari @umidlwueme eleufssayb.

18. What are the objectives of Advertising?
eflarburtubsgseden GNl&Cararser wrenel ?

19. What are the advantages and dlsadvantages of

Radio Advertising?
aur@anmell  allemburliLBssellen 156  UTSSRIGET
wimeneu ? .

PART C — (3 x 10 = 30 marks)

Answer any THREE questions each in 500 words.

20. Elucidate upon the various marketing concepts
influencing Consumer Behaviour.

misiGeut pLsanseny UTHé@h LioGan Fhas iL{ssish
HhSGIGSHET GNSSH Csafeumssea)b.
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