Discuss the process of personal selling.
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Explain the recent trends in Marketing.

sparguucicr shere Cursdmar oflorsEs.
Time : Three hours Maximum : 75 marks

PART A —(10x2=20 marks)

Answer any TEN questions.
‘ |

1. .Define Marketing.
shensuilwicd euenywigy.

2. What do you mean by Social Marketing?
FWPSTL Fhansudlwicd Greﬁug)sbr Gumper wimg 7.

3. State the Meaning of Local Market.
2 6TEHiT FHeng GramLIGE QUTHET Fnm)s.

4.  Define ‘Market Segmentation.’
‘Fhens L@GSs0’ auenugy.

5.  What are the benefits of Market Segmentation?
Fhang u@Uunuuaﬂ]sifr pmmma;m Wirenau ?

6.  Differentiate a buyer from a consumer.
BIsTCeurfl 0 (hhg eumhiGLeuey @Gugju@\g,gja;; )

7.  Define Product.
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15,

Write about the resale Price Maintenance.
gy epuamen eleve LTy LHH eTpsis.

Give the meaning of branding. -

/@Jmﬂau QuuilGged eraruger QUTGET HHs. -

Define ‘Promotion.”

CuobuBssiseH euamFum.

What is advertisement copy?

GlGTDLIT B&H6) GTETDHIEd 6TEHmEn ?

State the meaning of Market research.

sheglwh) piia| eremLSen QUITHET &nmis.
PART B — (5 x 5 = 25 marks)
Answer any FIVE questions.

Discuss clearly the modern concept of Marketing.
spaguilweler peiar smsgiaamen eflardsors claims.

What are the measures adopted to product
interests of the buyer?

aunhEGeurt eflrlil urglsTlmL el erhéELh
S{aTal (NEET Wrae ? ' ‘

Explain the Vérious factors detefmining market
segmentation.

shan s LI enerr Srorefs@n L Geumy

syentlamaen aflend@s. o
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20.

21.
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List out the functions of branding.
auanfles uwihgdar umisamer UL igwelHs.

What are the services rendered by the wholesalers
to the retailers?

feeverp eflpuaeanurer(ba@ Qrss oflhueamerwmeri
hmib Crameuser wWmamal ?

Write a note on Product diversification.

Gummer udemsLILHSSSD LUHH GOLULY 6r(pgis.
Distinguish between marketing research and

Marketing information system.

spasuilud i@ whmbd shmsulHams CQeid
am&@b 2_arem GoumimBHlEeneTd &(ms.

PART C — (8 x 10 = 30 marks)
Answer any THREE fuestions.

Explain the features of Marketing.
shensuiluiclen LiTLsanem el eTdhEe.

Explain the criteria for Market Segmentation.

Fhang LGLUAer sryamilsmer 6llaéEs.

Why do some Products fail? Explain.
gar fe dum@Lser CordellwemLderpar? 6fersEs.
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