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Time : Three hours ' . Maximum : 75 marks

'SECTION A — (10 x 2 = 20 marks)

" Answer any TEN ,quéstions in about 30 words each.

1.

2.

9.

10.

Identify the essentials of ad’vertiéing.

\

‘Why advertisement i$ needed? ‘ .

" Write short note on media placement.

Sté’ce any two e e i‘ntégrated:programmé.':
Wﬁat‘ is competitive adv_effising? | \ ’
What is pay out 1)lr1nning? |

What do you méan adverti‘fsément cont;-é{l?- .
De‘fir,leladyert.:.isin‘g brgan‘i"zéti(:);n.

Write ghort note on saies. promotion.

What do :y(.ﬁu mean by social relevance in
advertising? '

11:0 Definé advertisementethics.

12.

- What is. target audience?



SECTION B — (5 x 5 = 25 marks)

Answer any FIVE questions in about 200 words each.

13.

14.

15.

16.

17.

18.

JGH

Elucidate the several objéctives of advertising.

Discuss the importance of market segmentation in
advertisement.

Describe the influencing factors of media
scheduling.

Explain the merits and demerits of advertising
budget. ‘

Brief the merits' and demerits of advertising

" agencies.

When sales promotion activities are required in an
organization? Explain in detail

Describe the significance of measuring the
effectiveness of advertising,

SECTION C — (3 x 10 = 30 marks)

Answer any THREE questions in about 500 words each.

20.

21.

Discuss the various steps involved in process of
advertising.

What is media plan and explain its various
strategies. '
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22.
23.

24.

Describe the -several functions of advertising
agencies.

Elaborate the concept of campaign planning and
explain the various implementation stages.

Explain the practice of ethics, economics and
social relevance of advertising in India.
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